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At the latest count, there were only 
about 300 drive-in movie theaters le�  in 
America.
Fortunately for us, about 20 of those are 
in Ohio.
Area drive-in theater owners say families 
seeking a wholesome bit of nostalgia and 
entertainment still regularly pack into 

their cars and line up to take in 
the latest blockbuster under the 
summer sky. From the comfort 
of their own vehicles, kids and 
pets are free to be as noisy as 
they please, and bathroom 
breaks and cellphone use won’t 
ruin a fellow moviegoer’s time.
Most popular are kids’ and 
family movies and, on the other 
end of the spectrum, horror 

� lms. (Because who doesn’t want to be 
scared to death in a pitch-dark, rural 
Ohio parking lot?)
For many customers, though, the 
actual � lms on the screen are a mere 
a� erthought.
“I have regulars who, every Friday or 
Saturday, they’re there,” says Rodney 
Miller, 21-year owner of Kenton’s Hi 

Road Drive-In.
Miller is a member of the United Drive-In 
� eater Owners’ Association (UDITOA) 
and says in their heyday, there were more 
drive-ins than indoor theaters. � e Hi 
Road opened on Ohio 68 in the 1950s, 
and Miller has spent the past two decades 
meticulously renovating the property and 
converting the operation to all digital 
projectors. (� ere is only one drive-in 
in the country — Mahoning Drive-In 
� eater in Lehighton, Pennsylvania — 
that still uses 35 mm � lm reels.)
But despite his best e� orts, there are some 
modern-day conveniences that simply 
are not compatible with the outdoor � lm 
experience. Chief among them: vehicles’ 
automatic running lights, and LED 
interior and hatch lights that will not turn 
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o� . (Turning the vehicle o�  isn’t an
option either, as sound is accessed 
through the car’s radio, rather than the 
speakers of yore.)
Miller says the problem is so universal 
among drive-in theaters that the 
UDITOA has written a letter to car 
manufacturers asking that this feature be 
altered. In the absence of a grant to this 
request, Hi Road’s employees have come 
up with ways to help theatergoers “trick” 
their vehicles’ lights into turning o� . 
Some patrons have started bringing large 
swatches of cardboard or even blankets 
to cover stubborn headlights, and the 
theater provides black garbage bags and 
painters’ tape to others seeking a way to 
drown out the light.
Another problem that plagues drive-in 
theater owners — especially this year — is 
rain, as both Miller and Rod and Donna 
Saunders can attest.
� e Saunderses, who own the Ti�  n 
Drive-In � eater and Field of Dreams 
Drive-In � eater in Liberty Center, say 
the wet weather got so bad this spring that 
they o� ered free admission to farmers, as 
they sympathized with their plight on a 
personal level. Rain compelled Miller, 
for the � rst time in his tenure as owner 
of Hi Road, to close the theater Mondays 
through Wednesdays.

� e Saunderses opened Field of Dreams 
in their backyard in 2007. A few years 
later, they purchased the Ti�  n drive-in, 
which is celebrating its 70th anniversary 
this summer. � ey still have some of 
the theater’s old signage and a collection 
of vintage � lm reels on display in the 
concessions area.
As the owners of an indoor theater in 
Bryan, the couple says operating a drive-
in is signi� cantly more challenging, as 
they are essentially hosting an “event” 
every night. Rather than the screenings 
being spread out throughout an entire 
business day, a drive-in showing brings a 
crush of customers all at once.
“For us, we have a party in our backyard 
three nights a week,” Rod says of the 
Liberty Center location.
“Going to the drive-in is really a whole 
night of events,” adds Donna. A family 
might come 
early and claim 
their space in the 
lot, then play a 
game of football 
before buying 
dinner from the 
concessions or 
having a cookout. 
� e Ti�  n Drive-
In � eater o� ers 
cornhole and a 
nine-hole mini 
golf course, all 

f r e e , 
encouraging 
family togetherness 
without the use of tech gadgets.
Miller and his wife also once owned a 
string of indoor theaters, and still own 
and operate the Elder � eatre in Jackson 
Center. He, too, says a drive-in screening 
is a high-energy event, but that the payo�  
is in the wonder of a � rst-time visitor. 
Miller recalls one boy in particular who 
stopped him in the concessions area to 
announce, “� is is the bestest day of my 
life.”
Says Miller, “� ose are the moments that 
make your whole day, you know?”
Each theater maintains a Facebook 
page detailing the week’s double feature, 
individual and carload pricing, directions, 
hours and more.
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Tex-Mex & More

B.B.I.T.
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FINDLAY 
TROJAN 
CLUB

THE TEAM

BEHIND
THE TEAMS

Royal Trojan Booster 

P.O. Box 1112 
Findlay, Ohio 45839

Join the Findlay Trojan Club! 

    

Trojan Club  P.O. Box 1112   Findlay, Ohio 45839 

• Membership is open all year  
• Form must be received by mid August for inclusion in the Fall 
   Sports program.  

419.425.8216 email: trojans@findlaytrojanclub.com

www.findlaytrojanclub.com

 
GOLDEN Trojan Booster 

  

Blue & Gold Booster
 

Super Trojan Booster  

___ Super Booster 

___ Trojan Booster 

            

___ Booster 

Trojan Club Meetings are 
held monthly
• First Monday of the month 
• 7pm @ FHS 
 all are welcome to attend!



August 2019 Page 11Discover 419



August 2019 Page 12Discover 419

Jan Brindle
Interior Designer

Friendly Service at Reasonable Prices

BRINDLE’S INTERIORS
Residential and Commercial Design

228 W. Hardin St.
Findlay, Ohio • 419-422-3686

www.bvchiro.com

Spinal 
Decompression MassageChiropractic Acupuncture

Richard E. Marra, D.C., Dipl. Ac.

Since1993
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To T leaarn n mormormorre ae ae ae abouboubouboubout t t t
our cocommummummunitnitnity,y,y,y calcalcalcalcall l ll 

(414144 9) 9 365365656 -51-515-5115.15.15.15.  

HULL’S TRACE WINE CELLAR
Indulge in the restorative e� ect of gathering

OPEN  Thursday 1-8pm  Friday 1-9pm  Saturday 1-9pm

105 E. Liberty St. | Arlington, Ohio | 419-365-4100 | srader@hullstrace.com

� ese local businesses are
proud to be a part of the 
Arlington Community!

Don’t forget the
Arlington Village Festival

Fri., Aug. 9 & Sat., Aug. 10
www.arlingtonvillagefestival.org
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Assisted Living For Women....
As It Should Be!
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®DEEP!DEEP!™ DISH 4-SLICE 
H PEPPERONI & PEPSIPIZZA WITH ®

20OZ

CRAZY BREAD® &
CRAZY SAUCE®

$5

$8

HOT-N-READY®

ALL DAY, EVERY DAY!

AVAILABLE ALL DAY
HOT-N-READY® 4-8PM

$5
AVAILABLE 

11AM-2PM EVERY DAY

HOT-N-READY®

WEEKDAYS

HOT-N-READY®

ALL DAY, EVERY DAY!

$6
8-PIECE ORDER

HOT-N-READY®

ALL DAY, EVERY DAY!

$3 9

8-PIECE ORDER

PPERONILARGE PEP

ON PEPPER, GARLIC PARMESAN, LEMO
HONEY MUSTARD, OVEN-ROASTED, BACON 

Y BBQ, TERIYAKI, BBQ & BUFFALOSPICY

001

730 S. MAIN ST.
(419) 4) 23-111444

WE ACE CEPT:CC

PLEASE CALL AHEAD
FOR GROUP ORDERS!

PEPPERONILARGE P
CHEESEOR C

8

/LittleCaesars @LittleCaesars
JOIN OUR PIZZA PARTY!

47409-47413
27636-321001
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